The world is an ever growing one and would not be possible without telecommunications. The 
The telecom industry today is globally viewed as one of the prime movers of the modern economy. Recent changes in telecommunication have transformed the lives of thousands of people. This transformation has been brought about by the aggressive and sustained growth of the mobile Industry, which has progressed over the recent years. The provision of a world-class telecommunications infrastructure has become the key to rapid economic and social development of a country. Despite the challenges of the current industry environment; mobile subscriber growth continues with the emerging markets leading the way.
The Indian mobile market has undergone a revolutionary change over the past few years to become one of the leading mobile markets on the global map. Easy availability of low-priced devices, better network coverage and affordable services are some of the major factors that have boosted its growth and will continue to do the same in future.
THE INDIAN SUBSCRIBER BASE -THE GROWTH CONTINUES
It has been a momentous year for the telecom sector, with mobile subscribers hurtling towards the 800 million mark and gross revenues crossing $20 billion according to the Telecom Regulator TRAI. Projections suggest that India will achieve 893 million wireless subscribers by 2012 & 1,243 million wireless subscribers by 2015.This growth comes with economies of scale. India boasts of the lowest tariffs in the world leading to lowest ARPU's of $3/ subscriber/month, combined with the highest minutes of usage.
The cell phone segment has been growing at an average rate of 85 per cent in India. And industrialists predict that the growth will continue for a few more years. Four factors will drive growth of the mobile subscriber base: footprint expansion by existing operators especially in rural India, launch of operations by newer operators, issuing of 3G licenses which will open up a new world of data services, and cheaper handsets which will even further lower entry barriers. Now that the FDI is being raised from 49 per cent to 74 per cent, India's telecom industry is poised for an unbelievably giant leap. The telecom revolution has placed India's economy on a fast track, heralding prosperity. The last couple of years have witnessed investments of a whooping 8.5 billion dollars in this sector with 550 million dollars being in the form of FDI. The Industry, unlike others was not hit to a great extent by the recent slowdown in the economy.
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3G SERVICES & INDIAN MARKET
In a market were there is little to differentiate one service provider from another and where new offers are replicated quickly, the introduction of 3G could give some operators the competitive advantage they seek. There are many new developments in the telecom sector, including the ingress of 3G technology that the Indian market is witnessing .With the 3G Auctions complete and licenses grantedOver 650 million strong mobile connected population is waiting for the widespread commercial launch of 3G services which currently is being provided in a limited way by only Public Operators. Mobile subscribers will experience a revolutionary change in the way telecom services will be available to them. It represents a paradigm shift from voice-centric world of the previous generations of wireless networks to the multimedia-centric world of 3G.Simply put it will shift the focus from the ears to the eyes. The 3G platform will allow operators to offer bandwidthintensive applications such as Video conferencing, T.V & Video on demand, Social networking and Location Based Services (LBS). Some of the factors that could possibly trigger spread of 3G among Indian subscribers include:
• 700+ million mobile subscribers, all potential 
MOBILE NUMBER PORTABILITY (MNP) IS A REALITY
The introduction of Mobile Number Portability is considered good news for consumers. The To add value and to reduce the effect of falling ARPUs and stiff competition, VAS will be taken to a new level and will keep on progressing with newer applications and apps stores, and with the coming in of 3G, especially. The launch of MNP and 3G has resulted as a good move for the Indian service users.
It puts the service providers on their toes and will make them focus on delivering value to the consumers, giving the common man the power to choose.
Considering the demographic profile, disposable incomes and presence of high-end customers, analysts believe over the next three years the quality of service and customer experience will play an important role in a customer's choice for an operator rather than pricing. Telecom in India is witnessing drastic changes and tremendous growth on all fronts in the last decade, and continues to grapple with more just around the corner.
